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Michelob Ultra has strong brand recognition but struggles to
convert that awareness into trials, especially among loyal Coors
Light drinkers with established preferences and habits.



The goadl is to convince loyal Coors

4 Light drinkers to try Michelob Ultra

. and drive 100K+ new trials by the
> 4 end of 2025.




o 35+ beer drinkers who e They are habitual
default to Coors Light drinkers

* Open to a superior e Who stick with

alternative if it aligns
with their lifestyle bbbt fite



Coors Light 1s once again the top-selling light beer in Canada.

Since crossing the threshold in Mareh, Coors Light has continued to gain steam, Miniaci

says, thanks in part to the brand’s plans around summer, beer’s strongest selling season.

And, Miniaci says, Coors Light’s partnerships with the Toronto Raptors and six Canadian

Foothall League teams will help drive momentum and consumer engagement through the
fall and winter.

THE COORS LIGHT CHILL TRAIN BRINGS
“CHILL" AND EPIC PRIZES TO TORONTO
ON ITS JOURNEY TO THE BIG GAME
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Same Old, Same Old

For years, beer drinkers have been stuck in the same loop, reaching for the
same brand out of habit rather than preference.
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Purchasing Trends 2024

As in years past, this article summarizes data from several different sources, published since mid-year 2023, to help readers understand what is happening in the

alcoholic beverage space.
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Coors Light drinkers don't necessarily prefer it, they just stick with out of habit.



No Need for Change

Beer drinkers are open to exploring hew options as long as it align with their vibe
and lifestyle,

Canada Beer & Cider Market Insights Report,
2024: Competition, Pricing, Shares, Sales,
Packaging, Consumer Trends, Packaging and
Distribution

Research and Markets -
. M E
October 16, 2024 - 2 min read

but their loyalty to Coors Light makes them feel changing'is uhnecessary



Association with the popular team and culture.

Fans often stick to a beer brand if it's linked to their favorite sports team, making the game
experience feel even better.

LBB> Congratulations on 30 years of partnership
between yourself and the Toronto Raptors! What does

this milestone represent to you?

The Coors Light partnership with the Toronto Raptors boosted brand popularity and consumer loyalty by
tapping into the team’s strong fanbase.



Our Next Moves: ety

e Smoothly shift purchasing habits

e Elevate simple moments with Michelob
Ultra

e Tap into Canadian culture and sports




“KEEP IT LIGHT.
MAKE IT ULTRA.”

Making every light moment ULTRA! Where the occasion stands out and the beer fits
naturally into the celebration. It is key to encouraging people to switch their beer choice
without feeling overwhelmed.
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Social

w michelobultracanada

NBA TICKETS
SOLD OUT?

"

W TIcHET

Find us at Yonge-Dundas Square!

Q31 Q1 Vs A

michelobultracanada @ NBA Tickets Are SOLD OUT....But
We’ve Got You Covered!

Swap your empty Michelob Ultra can for a fresh one and enter
for a chance to WIN NBA tickets! ™ &

* Two lucky winners will even score VIP seats!

| Find us at Yonge-Dundas Square. Don’t miss your shot!
tKeepltLightMakeltUItra #UltraNBA #SwapForTheWin
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Guerilla
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Digital display - Digital display
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DRINK LIKE A MVP.

ég GET 50% OFF NOW.




Digital display - Digital display
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Why it works

e We are breaking their same old routine and purchasing habit of having
coors light beer.

e Michelob Ultra is your new go-to for a taste that matches
your Lifestyle.

e By smoothly adding in the word "light" (thanks, Coors!), We
will create a buzz by mocking our competitor in quirky way. &=
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READY. SET. ULTRA.

50% OFF WHEN YOU GRAB TWO.







