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The goal is to convince loyal Coors
Light drinkers to try Michelob Ultra
and drive 100K+ new trials by the

end of 2025.



Open to a superior
alternative if it aligns
with their lifestyle

35+ beer drinkers who
default to Coors Light

They are habitual
drinkers

Who stick with
what they know





Same Old, Same Old
For years, beer drinkers have been stuck in the same loop, reaching for the

same brand out of habit rather than preference. 

Coors Light drinkers don't necessarily prefer it, they just stick with out of habit.



No Need for Change 

but their loyalty to Coors Light makes them feel changing is unnecessary

Beer drinkers are open to exploring new options as long as it align with their vibe
and lifestyle,



Association with the popular team and culture.

The Coors Light partnership with the Toronto Raptors boosted brand popularity and consumer loyalty by
tapping into the team's strong fanbase.

Fans often stick to a beer brand if it’s linked to their favorite sports team, making the game
experience feel even better.



Our Next Moves:

Smoothly shift purchasing habits

Elevate simple moments with Michelob
Ultra

Tap into Canadian culture and sports



“KEEP IT LIGHT.
MAKE IT ULTRA.”
Making every light moment ULTRA! Where the occasion stands out and the beer fits

naturally into the celebration. It is key to encouraging people to switch their beer choice
without feeling overwhelmed.
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Guerilla Guerilla 



Digital display Digital display
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Digital display Digital display



We are breaking their same old routine and purchasing habit of having
coors light beer.

Why it works

Michelob Ultra is your new go-to for a taste that matches
your Lifestyle.

By smoothly adding in the word "light" (thanks, Coors!), We
will create a buzz by mocking our competitor in quirky way. 





Cheers !
Clinking bottles*


